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The company’s battles against COVID-19 pandemic 

 

 

In 2020, the sudden outbreak and spread of COVID-19 caused grave concern worldwide. At this critical 

moment, it is even more important for companies to show corporate responsibility and good corporate 

citizenship. 37 Interactive Entertainment has been an active respondent to the pandemic. The company 

made substantial donations in funds, supplies, and medical equipment. The company also assisted in 

broadcasting information regarding COVID-19, raised awareness about the epidemic, and provided 

comprehensive employee health and safety protocols to help anti-epidemic work to be carried out in an 

orderly and efficient manner. During the Covid-19 pandemic, the company and its staffs have all together 

donated more than 10 million Yuan. 

 

1. Efficient Donation 

1) Timely Response and Generous Donation 

Medical staff and health-care workers are the first line of defense in the battle against epidemics and viral 

diseases. At the onset of the COVID-19 outbreak, 37 Interactive Entertainment donated ¥200,000 RMB 

worth of protective masks to the Wuhan Red Cross Organization, the Southern Medical University Nanfang 

Hospital team sent to Wuhan and the Guangzhou Traffic Police Department. 

2) ¥6 Million RMB donation to medical institutions 

Medical institutions and organizations are the key to battling the COVID-19 pandemic. In order to fight the 

coronavirus epidemic and support affected areas, 37 Interactive Entertainment has donated ¥6 Million RMB 

in funds, supplies, and medical equipment to many medical and health organizations. 

Since the beginning of the outbreak, the company has closely monitored the progress of the coronavirus. 

After learning the First Affiliated Hospital of Sun Yat-sen University was asking for emergency assistance for 

its front-line medical team in Wuhan, 37 Interactive Entertainment quickly acted and donated ¥5 Million 

RMB. 

¥1 million RMB was donated to the Guangzhou Charity Association, which delivered the funds to Hubei 

Charity General Association and other charitable organizations in the affected region to support medical 

staff on the front lines of the coronavirus outbreak. 
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The company is working together with professional institutions to fight against the epidemic to ensure 

professionalism, effectiveness and sustainability of anti-epidemic actions. 

3) Constant attention and timely help 

In order to safeguard the local community, 37 Interactive Entertainment also donated 980 sets of medical 

safety apparel (worth ¥268,000 RMB) to the First Affiliated Hospital of Sun Yat-sen University. 

In addition, 100 infrared thermometers were donated to the Haizhu Charity Association of Guangzhou. 1000 

protective face masks were donated to Wuhu Jiujiang district government. More than ¥3.3 Million RMB 

from company executives is donated to battle the coronavirus as well. The company also encouraged 

communist party members and active applicants made ¥61,998 RMB donations. 

4) Generous Donation to One Foundation 

From March 7 to 16, the company carried out charity event on 37 GAMES website platform. During the 

event, the equivalent amount of the consumption in the company’s network games, more than ¥200,000 

RMB, was donated to emergency rescue of Hubei One Foundation Poject, for frontline medical staff and 

family support. 

 

2. Apply Advanced Techniques to Online Pandemic Prevention Platform 

1) Setting Up An H5 site to Promote Effective Protection 

The party committee of 37 Interactive Entertainment quickly created an informative mobile website for 

COVID-19 Prevention. The mobile website was released by the company and the Guangdong Association of 

Cyber Culture in order to make crucial information about COVID-19 more readily accessible to the public. 

On March 9, under the guidance of Guangzhou Civilization Office, a mobile game is launched by the 

company and Guangzhou Daily. The game aims to lead the players to prevent the coronavirus in family 

scenes with the tips from Guangdong Center for Disease Control’s experts. 

2) Unveil Big Data for COVID-19 Prevention 

In order to help the prevention and control of the outbreak, and help locate infected cases, 37 Interactive 

Entertainment and online travel agency Qunar.com jointly launched a mobile website with travel query 

functions. Users can enter the information of their flight/train/transportation to learn whether there were 

confirmed infected persons on the same itinerary. 

The information website can be connected from 37.com and 37.com.cn, so that users who came in contact 
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with people with COVID-19 to take precautionary measures. 

3) Free Online Programming Course for Children 

37 Interactive Entertainment collaborated with Miaocode to provide free online programming courses for 

elementary and middle school students who are staying at home due to school closures. This allows the 

majority of students to use study hours effectively and assists parents who are unsure of how to utilize their 

children's free time. 

4) TV Program for Anti-Epidemic Knowledge Popularization 

37 Interactive Entertainment and Shanghai Education TV Station jointly make a program for prevent the 

coronavirus, lasting 10 issues . The program invite experts in various fields to conduct comprehensive and 

multidimension science and anti-epidemic knowledge. 

 

3. Safeguard the Health and Safety of Employees 

In order to effectively protect the health of its employees, the company freely distributed masks and other 

epidemic prevention materials to all employees. The company also followed up on employees' health 

conditions and whereabouts during the holiday. In addition, holidays were extended and employees were 

encouraged to work from home. 

As employees worked from home, the company launched a special health benefit program: the yoga app 

Wake (one of the company's investment) will provide a VIP service worth ¥1,298 RMB for all employees, 

valid for 1 year.  Staff can now utilize sports training and strengthen their immunity system in the comfort 

of their home.  

For returning employees, in addition to the distribution of protective masks and hand sanitizer, elevators 

and office premises are disinfected and sterilized daily in order to create a safe and clean office environment 

for employees The company also produced a manual for Prevention and Control of COVID-19 to every 

employee for everyone to understand, learn, and fulfill their personal protection responsibilities. 

In addition, the company also purchased temperature detection equipment worth ¥200,000 RMB to 

monitor returning employees. 

 

  


